Abstract
Introduction
Health is the primary need as well as human rights. It is realized by the government so that the right to get the health services is listed in the 1945 Constitution (UUD 1945) integration includes the integration in the aspect of the target, the location of the activity, the staff of the organizer, the funding aspect and so forth (Department of Health, 1987: 10) .
Health development is conducted through the improvement of: 1) Health effort, 2) health funding 3) health of human resources, 4) preparation of pharmaceutical, health and food equipment, 5) health management and information, and 6) community empowerment. The effort is done by taking into account the dynamics of population, epidemiology, ecology and environmental changes, scientific and technological progress, as well as globalization and democratization in the spirit of partnership and cross-sectoral cooperation. The emphasis is on improving behavior and independence as well as promotive and preventive. Rice development should be health-oriented, is any public policy should consider the impact on health (2010: 17) . From the strategic plan that implements several provinces in some activities, one of them is the revitalization of puskesmas program "posyandu". Target of Puskesmas Revitalization is all over Indonesia. However, given the limited resources, the targets are placed on the revitalization of the already inactive or low-rise Posyandu and Posyandu located in area where most of the population are poor.
Ministry of Health mentions there are 289.635 Posyandu throughout Indonesia in 2014. The proportion of the number of posyandu in each village is still not balanced especially in Papua and West Papua. With the still high infant under 5 years mortality rate and the number of mothers giving birth without the help of health workers, then the existence of posyandu is still relevant. However, the level of community participation to check the health of their infants to Posyandu continues yo decrease from year to year. Based on Riskesdas 2013, only 65.2% of households in Indonesia know about Posyandu existence, if by province the highest percentage is in West Java (78%) and the lowest is Bengkulu (26%).
Posyandu function as spearhead in providing maternal and child health services includes 5 functions of services, i.e monitoring, growth, nutrition and health education, immunization, family planning services and basic health services. Empirical experiences in some places indicate that the primary health care community strategy with the focus on mother and children can be done in every Posyandu. Posyandu can perform basic functions as children growth monitoring unit, as well as delivering message to the mother as renewal agent and family members who have babies and toddlers to find ways to keep children well, which supports the growth and development of the children. Based on the background that has been described previously, the writers formulate the problem as follows, Byrne and Long (1976) , Szasz and Hollan der (1956) in Roter and Hall (Roter and Hall, 1995) . Another study in the field of health communication conducted by R. Funny Mustikasari Elita in 2012 concluded that there is significant and strong influence among the skills, trust and attractiveness of health workers for the motivation of Posyandu cadres. It is clear that the credibility of health workers is high, so the Posyandu cadres consider that health workers deserve to be agents of change in health issues in the community. Another study in the field of health communication is mostly done by Grant, Hart and Walker, 2005. The relationship between patients and health workers is very important, it will be something complex in interpersonal relationships. In public health, the goal and target of the health communication approach are human. As social creature that is bound to social culture life, human can not be separated from communication. So in order to improve public health, people engaged in the field of public health must have health communication skills.
Communication is closely related to everyday life, including in the world of health. Recognizing the importance of communication for medical professionals to improve services and to improve their communication skills, half century ago, Michael Balint stated that the most effective medicine in medical practice is the physician himself (Bensing and Verhaak, 2004: 262) . Rasmuson et.al in Graeff et.al (1996) suggests that health communication is systematic attempt to positively influence large population health practices. The main purpose of health promotion is to improve healthrelated practices and in turn health status. Effective health communication is a combination of art and science. At least one of the keys to success is the application of scientific methodology of health and systematic communication to public health concerns. Although communication strategies are different among countries, but the 1.
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Applied behavior analysis (Graeff et.al, 1996) Whatever the model is, the essence of effective communication is the competence of the communicator itself. The question of communication effectiveness among the health workers is focus frequently debated on health care. There is always difference in meaning among communicators. As noted by Crawford et.al:
"The construction of meaning is a complex process that moves beyond the simple roles of sender and receiver, as we have argued elsewhere (Crawford et.al, 1998) . Rather than merely encoding and decoding information (Osgood, 1957) (Kagan, 1998: 817) .
Theory of Source Credibility
One of the theories that is often used in health communication is the theory of persuasion, and to be able to persuade well then someone must have credibility. Credibility is owned by the public perception from the communicator. The impact of the message to the public is affected by how the audience sees how the sender or credibility of the communicator in the audience's view.
Credibility is a set of perceptions about the advantages of the source so that the audience receives or follows the communicant (Cangara, 1998: 95) . Gobel in Cangara (1998: 95) , states that to be an effective communicator must have high credibility. A person who has credibility means reliable, in the sense that we can trust his character and ability. Because it is about credibility of perceptions, credibility varies depending on the perception of the perpetrator (communicant), the topic being discussed, and the situation. Thus credibility does not exist in the communicator, but lies in the perception of communicant. Therefore, credibility can be changed, can happen, or can be used. As the main actors in the communication process, communicators play very important role, especially in controlling the communication. Communicators are the ones who send messages to the audience (Cangara, 1998: 81) .
The communicator of Hovland in his book entitled "Komunikasi dan Persuasi" is an individual who communicates directly with the audience and expresses his views on the problem. Thus, communicators or sources have the goal of communicating with the audience. Kelman in Tan states that,
"Credible communicatorcan change the attitude of communication through the process of internalization. Internalization occurs when the person who receives the influence of the form of ideas, thoughts and suggestions of others, because of their ideas, thoughts and suggestions are useful to solve the problem, it is important to indicate the direction of or is determined by the value system that was followed.
Internalization is closely related to the existence of credibility and trust that expertise communicator" (Tan, 1981: 120) .
The task of the communicator is to make the communicant believes that he is person of integrity, and that he has good intentions towards the communicant. On whom people can trust, whose opinions they perceive important and whose opinions they disregard, to whom they really like, highly depend on the credibility of the communicator. A highly skilled communicator in his field is considered intelligent, capable, skilled, knowledgeable, experienced, or well trained. Conversely, inexperienced communicators, and do not know much by talking about, of course, the communicant will judge low credibility. The way the communicator conveying the message gives big impact. This is not only through verbal aspects (including systematic sentences, easy-to-understand material, etc.), but also non-verbal such as facial expressions, hand gestures, winks, and so on. Everything can affect the attitude changes. Knowledgeable communicators will be easier to decipher messages and easier to provide variations or examples of messages (Citrobroto, 1989: 87) .
James McCroskey in Cangara (1998: 96) further explained that the credibility of communicators can be derived from competence, character, goals (intentions), personality and dynamics. While Rakhmat shows that the components of credibility are made up of authority, good sense, good character, goodwill, and dynamic. But others argue that the components of credibility are skill, trust, dynamism, socialism, and coorientation (Koehler in Rakhmat, 2005: 260) . In this study, researchers referred to Venus (2009: 57) who wrote that research conducted by Hovlad, Janis, and Kelley found three aspects that affect the credibility i.e skill, trust, and attractiveness.
Trust is the most important factor in the credibility of the source. A source deemed dishonest or lack in personal integrity will lose the trust of the audience eventhough he delivers his message calmly or he is known as someone or a few people who are experts on very powerful topics (Venus, 2009: 60) . Trust-related assessment shows that resources are considered sincere, honest, wise and fair, objective, personal integrity, and have high social responsibility. Assessment is generally conducted based on past behavior of the source and audience about current alleged behavior. In other words, a person's track record will be worried if a reference is deemed to have credibility or not (Venus, 2009: 57) .
Attractiveness is one of the important factors and must be owned by communicators and affects the credibility of communicators, because it can determine the effectiveness of persuasion conducted by communicators. Attractiveness factor determines the success of many communications, the listener or the reader can follow the communicator's view, because he has attractiveness. This attractiveness is not only physical appearance, but also can be psychological attractiveness consisting of similarity, familiarity, or in accordance with the wishes (Cangara, 1998: 98) . Participation According to Mikklesen (2003: 64) , participation is community involvement voluntarily in self-determined changes by the community. Adi (2007: 27) explains further about participation that the community is involved in the empowerment program started from the process of identifying the problems and potentials that exist within the community, selecting and making decisions on alternative solutions to address problems, implementing problem-solving efforts, and involving the community in the process of evaluating the changes. In this study, what is meant by community participation is the participation of mothers to check their pregnancy in posyandu, to weigh their children to posyandu routinely and to give complete immunization to their children in posyandu. Figure 1 . Research Framework
Methodology
The approach of this research is quantitative explanative. Quantitative explanative research is a study used to express or explain the causal relationship of a phenomenon or reality by conducting hypothesis testing. The research method used in this study is a survey using questionnaire as its measurement tool. Data collection techniques uses questionnaires, interviews, and literature studies.
In West Bandung regency there are 16 districts with 1.614.495 residents. In Padalarang district, there are 169.434 residents with total area of 36.01 km 2 consisting of 11 villages, 160 RW and 745 RT with 44.908 households. The number of samples taken by estimating the proportion of the population based on the level of precision taken by the writers. The researchers used the method of Yamane sample taking using formula of 10% precision and 90% trust level. The example of the calculation of the size of Yamane technique formula is as follows:
Based on the sampling calculation using Yamane formula, therefore (N = 169.434, d = 10%)  n = 99.94 ≈ 100
Sampling was done by using multistage cluster disproportional. Of 11 villages in Ngamprah subdistrict, 3 villages will be chosen as village targets that will serve as the spreading of questionnaires. Of 100 respondents then spread 3 in three villages. The Pearson correlation is denoted (r) provided that the value of r is not more than the price (-1 ≤ r ≤ + 1). If r = -1, it means perfect negative correlation; r = 0 means no correlation; and r = 1 means that the correlation is very strong. Further testing is to test the significance of work when to look for the meaning of the relationship of variable X to Y, then Pearson Significance correlation results are tested by using the formula:
Result and Discussion
Posyandu cadre skill is quite influential in increasing community participation in Posyandu Jaya Mekar health program, with the value of r = 0.0006 which has positive value, where the posyandu cadre skill (x1 value) affects (has weaker unidirectional correlation) in increasing community participation (y value) in health program of Posyandu Kuntum Mekar West Bandung regency. Based on the test results, it can be seen that the r value of the skill component of the cadre (0.0006) is greater than -1 and less than 1. Thus it was decided to reject Ho so that H1 was accepted. Based on the test results, it can be concluded that the component of cadres skill has an effect in increasing community participation in health program of Posyandu Kuntum Mekar.
The credibility of Posyandu cadres is quite influential in increasing community participation in health program of Posyandu Kuntum Mekar. Based on the calculation results, it is obtained that the value of r = 0.0006 which is positive value, where the credibility of posyandu cadre (x2 value) gives effect (has weak unidirectional correlation) in increasing community participation (y value) in health program of Posyandu Kuntum Mekar West Bandung regency. Based on the test results, it can be seen that the r value of the component variable of cadre credibility is (0.0006) greater than -1 and less than 1. Therefore it was decided to reject Ho so that H1 was accepted. Based on the test results, it can be concluded that the components of cadre credibility gives effect in increasing community participation in the health program of Posyandu Kuntum Mekar.
The attractiveness of posyandu cadres is quite influential in increasing community participation in health program of Posyandu Kuntum Mekar. Based on the calculation result, it was obtained that the value of r = 0.0005 which is positive value, where the posyandu cadres attractiveness (x3 value) gives effect (has weak unidirectional correlation) in increasing the community participation (y value) in health program of Posyandu Kuntum Mekar West Bandung regency.
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